
 
 

   
 
 
 
 
 

AMERICAN DIABETES ASSOCIATION PHILADELPHIA CHAPTER 
STATISTICS AND PROGRAMS 

  
LOCAL STATISTICS* 

 
 Southeastern Pennsylvania Philadelphia 
Adults with Diabetes 235,265/8.6% of population 120,659/10.9% of population 
Adults without Diabetes 2,685,072/91.4%/ of population 990,821/89.1% of population 
   
Adults with Diabetes by Age   
18-39 26,347 15,566   
40-59 93,782 49,665 
60+ 133,136 55,428 
   
Adults with Diabetes by Gender   
Male 119,108 52,183 
Female 134,157 68,476 
   
Adults with Diabetes by Race   
White 156,857 43,017 
Black 82,145 68,239 
Latino 3,376 3,046 
Asian 4,608 2,322 
Other 3,913 2,451 
   
Adults with Diabetes by Insurance   
Insured 239,661 112,030 
Not Insured 13,604 8,629 
   
Adults with Diabetes by Poverty   
Poor 26,204 17,783 
Non Poor 225,954 102,104 
   
 

---MORE---

 
    Antoinette Maciolek/American Diabetes Association 
    610-828-5003 x4640 (ofc) 
    amaciolek@diabetes.org 
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INFORMATION PROGRAMS 

 
Web Site: diabetes.org  
A comprehensive Web site for all diabetes questions and needs. Information includes: Healthy Eating and Exercise Tips; 
Newly Diagnosed information and contacts; Diabetes Prevention and Management; The Learning Center; Youth Zone for 
Children; Teen Message Board; Diabetes PhD to develop a personal prevention/treatment plan; Research Discoveries 
focusing on recent achievements in diabetes research; Local Support Groups; E-Newsletters, General Public and Science 
Publications; Advocacy Initiatives; Volunteers in Action; Membership information; and ADA Recognized Facilities. 
 
Call Center: 1-800-Diabetes 
A comprehensive call center for all diabetes questions, providing personal assistance to those concerned about diabetes, 
those living with diabetes and those affected by diabetes. Information is available in Spanish and English.   
 
ADA Publications 
ADA publishes a variety of printed and online materials,. Materials include: five acclaimed medical journals; and general 
publications including Forecast, Forefront, and Homefront; Wizdom Kits for the newly diagnosed child; Diabetes 
Advocate, Volunteers in Action, and other targeted newsletters; periodicals; reference books; cook books; brochures; 
guides; posters; videos and more. 
 

 
EDUCATION AND COMMUNITY OUTREACH PROGRAMS 

 
Speakers Bureau 
ADA serves the local community through brochure distribution and presentations at corporate and community health fairs 
as well as through its own series of lecture programs (in development). Featuring professionals in the fields of diabetes 
research, education and treatment, topics may include Children and Diabetes, Diabetes in the Community (with individual 
focuses on the Asian, African-American, Jewish and other communities), Gestational Diabetes, and Heart Disease and 
Diabetes. 
   
Fifth Annual Diabetes EXPO 
The ADA Diabetes EXPO offers comprehensive information for people with diabetes and their caregivers as well as those 
who are at risk for developing diabetes.  Visitors have the opportunity to meet health care professionals, receive free 
health screenings and obtain the most up-to-date medical and nutritional literature as well as information on diabetes-
related products and services.  Other highlights include healthy cooking and exercise demonstrations, a youth zone and a 
cultural diversity zone with bi-lingual speakers and materials.  
 
Project Power 
Project Power is an outreach program targeting the African American community.  It is an aggressive public-education 
and awareness initiative that is church- and community-based.  Volunteer ambassadors are trained in the program’s four 
comprehensive modules focusing on healthy eating, exercise and lifestyle changes.  Those ambassadors initiate a series of 
peer-to-peer seminars and lead an aggressive post-module follow up campaign to encourage behavioral change. 
 
Por tu Familia (in development) 
Por tu Familia is an outreach campaign, similar to Project Power, which targets the Latino community. Special emphasis 
is on the family, and modules are designed to encourage healthier eating and exercise and to effect lifestyle change. 

 
American Diabetes Alert Day 
A one-day national campaign that is held annually on the fourth Tuesday of March.  Alert Day focuses attention on the 
Diabetes Risk Test, the ADA’s 7-point questionnaire that ascertains an individual’s risk of developing diabetes.  Local 
communication and education campaigns supplement the national program. 
 

---MORE--- 
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American Diabetes Month - November 
A national campaign designed to raise awareness of diabetes and to encourage the public to be tested and if diagnosed, to 
seek treatment.  American Diabetes Month encourages all Americans to embrace a healthier lifestyle to offset their 
chances of developing diabetes.  Local communications and education campaigns supplement the national program. 

 
 

YOUTH AND FAMILY PROGRAMS 
 
American Diabetes Association’s Summer Camp for Children with Diabetes 
The American Diabetes Association/Donovan McNabb Diabetes Camp for Kids is a one-week resident camping program 
for boys and girls ages 8 to 16.   The camp offers a wide range of activities, including swimming, sports, hiking, arts and 
crafts, theater and music along with specialized education on diabetes self-treatment and the daily management of 
diabetes.  For many children, this is the first experience meeting other children with diabetes, helping to break down any 
feelings of isolation that they may experience.  Volunteer medical support is provided by Children’s Hospital of 
Philadelphia and other area health institutions. 
 
Family Resource Network (FRN) (in development) 
FRN is a support network for children with diabetes and their parents.  Lead by a volunteer medical team 
(endocrinologist, certified diabetes educator and dietician) and coordinated and supported by the ADA, this local network 
of volunteer families provides practical and emotional support to those who have been newly diagnosed and those facing 
the periodic struggles that are inevitable when living with diabetes.   Bi-annual gatherings foster further engagement of 
those within the network. 
 
School Walk for Diabetes (SWFD) 
School Walk for Diabetes is an educational fund-raiser that educates children, their parents and their school community 
about diabetes and healthy lifestyle choices. The campaign promotes community service, enhances school spirit and 
encourages physical actitivty, all while raising $4 million annually for the ADA.  The School Walk for Diabetes 
Coordonator’s Kit provides school nurses, educators and volunteers with lesson plans and classroom activities that stress 
the importance of eating healthy and the value of physical fitness.   
 

 
FUND RAISING AND SPECIAL EVENTS 

 
Special Gift Society 
Special Gift Society raises annual funds in support of the American Diabetes Association and its mission: to prevent and 
cure diabetes and to improve the lives of all people affected by diabetes. Gift levels range from $1,000 to $10,000 and 
benefits include: public recognition in tribute advertisements, newsletters and the community Web site; invitations to 
lectures featuring leaders in the field of diabetes research, information and advocacy; early bird previews to ADA 
programs, including the Annual Diabetes Expo; invitation to the Society Annual Meeting; on-site corporate lunch and 
learn programs; and dedicated recognition in conjunction with one of the ADA’s signature programs, including Diabetes 
Camp, Project Power, Diabetes Expo, ADA News, ADA/Diabetes Education Supplement, ADA Community Web Site, 
Diabetes Alert Day, Health Fairs and more. 
   
Tour de Cure 
Tour de Cure, a signature fund-raising event of the American Diabetes Association, is a challenge ride for both passionate 
and recreational cyclists.  Tour de Cure takes place in more than 80 cities nationwide.  Riders may choose 15-mile, 30-
mile or a grueling century ride of 100 miles.  Participants have a great time while raising funds to support the American 
Diabetes Association’s life-saving research, information programs and advocacy initiatives.  
 

 
---MORE--- 
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Step Up to Fight Diabetes 
The first-ever Step Up course is an adventurous walking tour - up, down and across the great city of  
Philadelphia - from Independence Park to City Hall, along the Schuylkill River path to the Philadelphia Art Museum.  
And of course, you’ll climb lots of challenging staircases along the way.  Step Up is a professionally planned event, fully 
supported by a knowledgeable staff and a dedicated group of Step Up Volunteers (SUVs).  By the time you cross the 
finish line, you will have traveled 10 miles, traversed 100 stories, and climbed 1,000 stairs – all to improve the lives of 
millions of Americans living with diabetes.   

 
 
 
 

AMERICAN DIABETES ASSOCIATION OFFICE AND EXECUTIVE STAFF 
 

150 Monument Road, Suite 100 � Bala Cynwyd, PA 19004 � 610-828-5003 
Russell L. Moore, Executive Director 

Antoinette Maciolek, Director, Communications  
Earnestine Walker Chavarria, Director, Education and Community Outreach 

 Rich Hawkinson, Director, Development     
 
 
 
 
*  Prepared by Leslie E. Brown/February 2005.  Source: Philadelphia Health Management Corporation’s Community 
Health Data Base 2004 Southeastern Pennsylvania Household Health Survey. 
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